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TDC Board of Directors 
September 1, 2016 

Tiger Point Community Center, Gulf Breeze, FL 
 
 

Board Members Present: 
Vernon Compton (Chairman) 
Alan Lowery 
Norm Crowder 
April Sarver 
Liz Horton 
Rob Williamson 
 
 

Attendees: 
Julie Morgan 
Nicole Dees 
Scott Rayner 
Judd Smith 
Donna Tucker 
Tiffany Sullivan 
Rhett Fendley 
Lee Parker 

 
Sharon Pitts 
JoAnn Sisson 
Rudy Webb 
Tom Merrick 
Cedar Hames 
Larry Meador 
Chris LeBlanc 
Stewart Hill 

 
Perry Henry 
Nina Zapala 
Ashten Ross 
Don Davis  
Meredith South 
Dave Barnette 
W. Ira Patrick 
Shannon Rice 

 
 

The meeting was called to order by Compton at 8:39 a.m. 
 

1) First on the agenda was review of the agenda. 
 
Horton moved approval of the agenda as presented.  Crowder seconded and the motion 
passed unanimously. 
 
Second on the agenda was the approval of the August 4, 2016 minutes. 
 
Crowder moved approval of the August 4, 2016 minutes.  Horton seconded and the 
motion passed unanimously. 
 

2) Abstain from Vote/CE Form 8B- Vernon Compton 
 
Compton said in the last meeting he abstained from voting on the agenda item: Connecting 
Nature and Commerce/Developing Regional Trail Opportunities because he is involved with a 
leadership role and helped organized the workshop.  He read aloud the abstention form (CE 
Form 8B) to include with the minutes. 
 
Julie Morgan (Tourism Development Director) said Roy Andrews (County Attorney) will speak at 
the next Board of Directors meeting to give the board guidance on the CE Form 8B.   
 

3) Local Event/Marketing Grant Applications - Nicole Dees (Tourism Information Specialist) 
 
• Lagerheads on the Gulf - Southeastern Volleyball Tournament Championship and 3 AVP 

Tour events on Navarre Beach - Request: $5,000.00.  
 
Dees said this is a first event request by Lagerheads on the Gulf for the county.  Morgan said 
this event and was not planned during the open cycle timeline.  She said Smith has been 
working with Lagerheads on the Gulf and has been putting on tournaments for quite some time.  
Morgan said once she found out about these events and how big of a following Smith has, she 
said the TDC needs to work with and help him.  She said he agreed and she asked him to fill out 
the request.  Morgan said Smith will be contracting to get the professional tour to the county, 
which is the professional series, next spring. 
 
Scott Rayner, owner of Lagerheads on the Gulf, said this happened organically.  He said Judd 
Smith, Professional Beach Volleyball Player and founder of Bulldog Beach Volleyball Club, has a 
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big local and professional following.  Rayner said Smith holds clinics and teaches area youth.  
He said Smith started these “back-door” events which have grown from 20 – 50 people to 200 – 
300 people showing up for events that Smith advertises on his Facebook account.  Rayner said 
these events are putting Navarre on the map for volleyball.  He said Bulldog Beach in Navarre 
was recently approved for the Southeastern Volleyball Tour Championships, sponsored by 
McGuire’s Irish Pub of Destin and Pensacola.  Rayner said the request to the TDC is for 
$5,000.00 to market and advertise 4 events.  He said he will spend $1,000.00 of the grant on 
marketing and advertising the upcoming Southeastern Volleyball Championship Tour and 
expects 300 – 400 people for the event. 
 
Rayner said he and Smith have been working for approximately 2 years to get the AVP 
(Association of Volleyball Professionals) tour to Navarre.  He said all of the Olympic beach 
volleyball players are part of AVP.  Rayner said AVP scouted the area looking at the sand, nets, 
parking and infrastructure.  He said he and Smith have to successfully host 3 minor league 
events, next year, to be awarded a 3 year contract for a main event.  Rayner said the 3 minor 
league events will require a special event permit because he expects at least 1,000 people for 
each event.  He said a main event can draw 8,000 – 10,000 people. 
 
Sarver said Okaloosa County has done a good job with Emerald Coast Volley Ball League and 
creating a significant economic impact and she would love to see something similar here.  She 
asked Rayner about market advertising.  Rayner said he was not doing any out of market 
advertising until recently. 
 
Morgan said once she explained to Rayner that she is here to help him, he was on board.  
Rayner said if he and Smith can bring in 200- 300 local people with Facebook posts then with 
the help of marketing and advertising the event size could easily double.   
 
Crowder asked if the intended use for the funds meets the TDC qualifications.  Morgan said yes. 
 
Williamson said he loves the idea of the event and has been hoping the county could have 
something like this for a while.  He said he is in support of the grant but suggests the application 
be reviewed.  Williamson said it is a great event to bring forward and he has no doubt that it will 
be a success.  Morgan said she and Meredith South sat down with Rayner and Smith when the 
application was completed for accuracy.  Williamson said it is important to get expectations right 
on the front end so that there are no complications. 
 
Williamson moved approval.  Sarver seconded and the motion passed unanimously. 
 
• Southern Raceway - Southern 100 - Request: $5,000. 
 
Dees said Southern Raceway applied with the TDC last year, in the 2015 grant cycle.  She said 
she did not receive the requested post event report for 2015.  Dees said she notified Southern 
Raceway of the 2016 open grant cycle that ran from April 1st through May 31st, on several 
occasions.  She said this year Southern Raceway’s application was submitted on July 28, 2016 
and requests $5,000.00. 
 
Compton said this is another great event for the county.  He said this is an event that has come 
to the TDC before but Southern Raceway did not apply during the open cycle for yearly grants. 
 
Williamson asked Dees if Southern Raceway supplied a reason as to why they were unable to 
meet the deadline.  Dees said no.  Williamson said the TDC cannot continue to allow programs 
to consistently request funding outside of the open cycle and maintain the integrity of the grant 
program.  He said he agrees with Compton that this is a great event and an opportunity for 
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growth for the county.  Williamson said his recommendation is to let Southern Raceway know 
that if they do not make the deadline again, the TDC will not recommend funding.  He said he 
believes in the growth segment potential of this event and wants the event organizer to come 
before the board and give an idea of what they are going to do and why they could not make the 
deadline.  Williamson said his recommendation will be an approval, pending the event organizer 
appear before the board to answer questions. 
 
Morgan said she requested the event organizers appear to explain but they are not here.  
Compton said Dees contacts event organizers repeatedly and offers assistance.  There was 
further discussion about the consequence of recommending funding outside of the open cycle 
and against policy.   
 
Compton said the TDC wants to work closely with Southern Raceway and wants this to be a 
successful event.  Morgan said the TDC budgeted $5,000.00 for this event last fiscal year but 
Southern Raceway never requested reimbursement funding.  She said the TDC needs to utilize 
and maximize every dollar in the budget.  Morgan said she appeared before the Board of County 
Commissioners on June 20th and reiterated that the TDC will not accept grants out of cycle 
unless it is a new event to the county. 
 
Horton moved the TDC not accept the application from Southern Raceway.  Lowery 
seconded and the motion passed unanimously. 
 

4) Presentation of Top 3 Submittals for Ad Agency Contract/Discussion of the presentation and 
ranking of the firms in response to the RFP. 
 
The following firms gave presentations to the board (in the following order): 
 
• Paradise – Represented by Cedar Hames (CEO and Chief Strategy Officer), Tom Merrick 

(Chief Creative Officer) and Rudy Webb (VP, Account Services). 
 

• EVOK – Represented by Larry Meador (Founder, Chief Strategy Officer), Perry Henry 
(Account Manager), Stuart Hill (Strategic Planner), Nina Zapala (Public Relations Strategist), 
Chris LeBlanc (Executive Creative Director) and Ashten Ross (Interactive Project Manager). 
 

• Davis, South, Barnette & Patrick – Represented by Meredith South (Partner/Client Services), 
Don Davis (Partner/New Business Development), Dave Barnette (Partner/Co-creative 
Director) and W. Ira Patrick (Partner/Co-creative Director). 

 
Compton said each firm will have 15 minutes to make a presentation to the board and then there 
will be a 15 minute question and answer period.  Morgan said the Procurement Officer (David 
“Dave” King) is present and will tally votes at the end of the presentations.  Williamson said the 
goal today is to provide a ranking that will go along with the Tourist Development Director, Staff 
and Public Information Officer to present to the Board of County Commissioners.  Compton said 
the Board of County Commissioners will make the final decision of the firm that will be selected. 
 
After discussion and ranking, King tallied the votes and announced the firms were ranked 
as follows: 
 
• DBSP – 1st 
• Paradise – 2nd 
• EVOK – 3rd 
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Morgan said King will contact the vendors.  Williamson asked King to copy the chairman and 
Morgan on the email to the vendors. 
 

5) Budget for TDC FY 2016/17- Julie Morgan 
 
Morgan said the only modification to the budget was for item 581-001 Aide to Municipalities in 
that the TDC Board of Directors recommended $45,000.00 for the City of Milton Riverwalk.  She 
said the formula used brings the amount allocated to $34,000.00. 
 
Morgan said item 534-0076, the Bicycle Pedestrian Plan, was $207,430.00 but now it shows 
$184,840.00 in that line because more money has been spent.  She said the money is set aside 
for the Bicycle Pedestrian Plan, goes straight through the grant process and cannot be touched, 
moved or used elsewhere. 
 
Lowery moved approval to recommend modification of the budget to the county 
commission.  Horton seconded and the motion passed unanimously. 
 

6) Santa Rosa County Chamber/VIC- Donna Tucker 
 
Donna Tucker (President/CEO at Santa Rosa County Chamber of Commerce) said she is here 
to speak about the funding request that was presented to the board during the last meeting.  She 
presented the board members with a packet of information about the plan for the new Santa 
Rosa County Chamber and Visitors Information Center. 
 
Tucker said one of the reasons the Chamber considered Avalon Boulevard is because of the 
corridor coming into Santa Rosa County.  She said the Chamber hosts a lot of community 
meetings and incubates numerous projects.  Tucker said the new building will be almost twice 
the size as the current building and will allow for separate meeting spaces.  She said the 2nd floor 
will be her office and private meeting space.  Tucker presented a list of current committee 
members and partners for the project.  She said the total square footage of the building’s interior 
will be 3,190 square feet.  Tucker said the Chamber has been keeping statistics since 2013 on 
walk-ins, calls, meetings and tourism projects to determine how much time is spent doing 
chamber business versus tourism.  She said time spent between functions is pretty close to 
50/50 with two people in the office.  Tucker said based on an estimate of $250.00 per square 
foot for a commercial building, the request for $120,000.00 from the TDC is less than 12.5 
percent of the total cost of the project.  She said the chamber is not asking for a lot but is asking 
for enough to state that the TDC and tourism has been a big part of what the chamber is doing.  
Tucker said a Chamber of Commerce can go anywhere but a Tourist Information Center or 
visitor’s center needs to attract people.  She said the presentation packet includes financial 
compilation reports.   
 
There was further discussion. 
 
Williamson said this request is already reflected in the budget. 
 
Williamson moved approval of funds for a $120,000.00 commitment for $60,000.00 for this 
year and $60,000.00 in the following year’s budget.  Horton seconded and the motion 
passed unanimously. 
 

7) TDC BOD/Committee Meeting Schedule 
 
Morgan said the new committee meeting schedule is available online as part of backup 
supporting documents.  She said the committee meetings are no longer northend or southend; 
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all attendees come together now.  Morgan said the locations have been switched to make sure 
location is split between north and south.  Lowery asked if the same committee members will still 
attend.  Morgan said yes.  She said it will be for the better because it will help get everyone on 
the same page.   
 

8) TDC BOD Position of Kyle Holley Expiring Oct. 2016 / Letters of Interest- Julie Morgan 
 
Compton said Holley has added so much in the years since he has been involved and he wants 
to see Holley’s continued engagement and involvement on this board.  Morgan said the TDC 
appropriately advertised the opening and there was interest expressed from people in the 
southend but no one submitted a letter.  She said the letter from Holley was the only one 
received. 
 
Williamson moved approval for the board to recommend Holley remain in his current TDC 
BOD position.  Horton seconded and the motion passed unanimously. 
 

9) Sports Tourism Discussion 
 
Morgan said sports tourism and medical tourism is something the county really wants.  She said 
Rayner and Smith did not know to reach out to her.  Morgan said Smith is a wealth of 
knowledge.  She said she, the PIO and DSBP are working jointly to get the information out.  
Morgan said her team could have done more if it knew sooner.  She said with Smith’s 
experience and expertise this is something that can be huge, especially with AVP tours coming 
next season.  Morgan said this was in the game plan during her interview and something the 
county wants to get involved in and now are moving forward. 
 

10) Director's Report- Julie Morgan 
 
• Bed Tax Update – Morgan said June numbers are up 11% from last June. 

 
• Calypso the Turtle – Morgan said this is the second turtle for the turtle trail.  She said this 

turtle is a boy named Calypso.  Morgan said in moving forward with the turtle trail, through 
the county, her thoughts are that since the first turtle is at the I-10 Welcome Center that this 
turtle should be at the Navarre Welcome Center.  She said the next turtle should be in 
central Santa Rosa County and then after that keep moving forward.  Morgan asked the 
board if it wishes to move forward and order another turtle now.  She said the TDC has the 
funding to do it.  Morgan said her idea on the next turtle is to commission an art class at one 
of the schools.  She said she wants to get some artists from Milton involved as well. 
 
Crowder moved to put the second turtle in the Navarre Visitors Center.  Lowery 
seconded and the motion passed unanimously. 
 
Crowder moved to commission the third turtle.  Lowery seconded and the motion 
passed unanimously.   

 
• Medical Tourism - Morgan said people come from all over the world to visit Andrews Institute 

for specialized orthopedic surgery.  She said she, Andrews Institute and DSBP have met to 
develop a partnership. 
 

• Airbnb- Morgan said as of today, Santa Rosa County will be collecting taxes from Airbnb. 
 

11) North End requests- None 
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12) South End Requests- None 

 
13) Other Business 

 
Morgan said she has been receiving emails, over the last several hours, regarding the tropical 
storm coming through.  She said Governor Scott has directed all state offices in Santa Rosa 
County to close at noon, in preparation.  Morgan said she has received emails from VisitFlorida 
that their crisis team will continue to monitor the storm and update the county on normal basis.  
She said the Public Information Officer (Brandi Whitehurst) is working on this right now and 
DSBP is ready to be responsive to Whitehurst.  Morgan said lifeguards on Navarre Beach are 
flying double red flags, due to rough seas and a high risk of rip current.  She said the Gulf 
Beaches are currently closed to the public for wading, swimming and surfing. 
 
There being no further business to come before the board the meeting adjourned. 
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Office: 850.981.8900 | Fax: 850.981.8903 | www.santarosa.fl.gov/TDO | www.floridasplayground.com 
 

SANTA ROSA COUNTY 
TOURIST DEVELOPMENT OFFICE 
 8543 Navarre Parkway | Navarre, Florida 32566 

JULIE MORGAN 
Tourist Development Director 
julie@santarosa.fl.gov 

 
 
TO: Board of County Commissioners 
 
FROM: Julie Morgan, Tourist Development Director 
 
DATE October 10, 2016 
 
SUBJECT:  Navarre Beach Renourishment Visitor Survey 
 
INFORMATION ONLY 
 
The Navarre Beach renourishment survey was conducted by the Santa Rosa County Tourist Development 
Office from June 13th to August 17th, 2016. The surveys were collected by the Tourist Development Student 
Worker by walking Navarre Beach and talking with visitors one on one. There were a total of 405 surveys 
conducted.  
 
 We focused on the final results of the beach renourishment project and the overall satisfaction of the new beach 
areas to visiting tourist and locals. The survey results concluded that the final product of the beach 
renourishment has been well received by locals and visitors to Navarre Beach with over 66 percent of 
respondents grading the beach at 10 (10 being the highest score).  
 
Survey guest were also given the opportunity to comment on the beach renourishment outcome, here are some 
of the top comments: 
 

• Way Better then Destin 
• Love the white sand 
• It is just perfect, blue water and white sand 
• A lot of room; people aren’t on top of each other here, like how it is at other beaches 
• Not crowded 
• Clean 
• Friendly people 
• Navarre Beach is all about family 
• Love this Beach 

 
 
The SRC Tourist Development Office also used the survey opportunity to collect visitor data for Navarre Beach 
with the collection of zip codes and demographics. This data will be helpful in analyzing where samplings of 
our visitors are coming from.  
  
 
 



 

 

How many are in your party? 

One Two Three Four

On a scale of 1 to 10 with 1 being the extremely 
dissatisfied and 10 being extremely satisfied, how would 

you rank our beach renourishment project? 

1 2 3 4 5 6 7 8 9 10
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Travel Report July – September 2016 

Aug 1-3 – DMAI Annual Convention 
Attended: Julie Morgan 
Purpose of Class/Meeting: As the premier event for destination marketing and management 
professionals, DMAI’s 2016 Annual Convention promises to inspire, educate and inform.  
Overview of Class:  DMAI’s Annual Convention highlights –  

• An exclusive opportunity to connect peers and thought leaders from inside and outside the
industry.

• An integrated approach to learning regardless of your budget size or discipline focus.
• Recognition for our leaders and their accomplishments on behalf of the industry.
• Diversity of thought by assembling the best minds in local insight and global expertise.

Take-a-aways from Class: Give at least 3 main points from Class: 
1. Integrating communication with marketing.
2. Showcasing your destination
3. Expanding your market to international.

How do you plan to implement what you learn into the organization?  
Implement the understanding of our international market. For us it is Canada and U.K. 

Aug. 27-30 – U.S. Travel Associations ESTO 
Attended: Julie Morgan 
Purpose of Class/meetings:  
The U.S. Travel Association’s Educational seminar for Tourism Organizations (ESTO) is the only national 
forum where destination marketing professionals at the state, regional and local level get critical tools, 
tips and information to help them better market and grow their destinations.  
Overview of Class: Topics at ESTO include: Share and gain cutting-edge best practices, learn about new 
tools and techniques, network with colleagues, hear the latest trends, development leadership skills, 
identify solutions to common issues.  
Take-away from class (3): 

1. Understanding the key geo-economic trends shaping the future of the global economy.
2. Examining future growth markets for in-bound US tourism.
3. Understanding how to adapt to the various changes that are happening within the TV landscape,

and ways we can insert these platforms into our marketing.
How do you plan to implement what you learn into the organization?  
Work with the Ad. Agency in making smart idea market driven ideas within out placement of TV 
campaigns.  



Sept. 8 – Florida Governor’s Conference on Tourism  
Attended: Nicole Dees 
Purpose of Class/Meeting: The Florida Governor’s conference on Tourism is the premier annual 
educational conference for Florida tourism industry and is designed and coordinated by Visit Florida. 
The Conference attendees include representatives from Florida Destinations, attractions, hotels, resorts, 
parks, convention centers, government officials, media representatives, advertising agencies and many 
more. The conference includes innovative educational sessions by top industry experts, an interactive 
marketplace and exciting networking events.  
Overview of Class:  Opening general session included the CEO of Visit Florida Will Seccombe, key note 
speakers Shahid Khan the owner of the Jacksonville Jaguars and the English Football League 
Championship team Fulham F.C. and also Alex Sheen the founder of “because I said I would” a social 
movement and nonprofit dedicated to the bettering humanity through promises made and kept. I 
attended all 3 general sessions which included updates from Visit Florida, record tourism numbers for 
the state and the future outlook of the global economy. I attended two breakout sessions: “How to 
stimulate business in a changing travel landscape” and “Pursuit of happiness, emotionally powerful 
brands” 
Take-a-away from Class: Give at least 3 main points from Class:  

1. Travel spending continues to increase, 28% of Americans are planning a trip continuously. The
most common answer when international visitors view travel to the US, is because it is safe. Top
states international visitors want to go, Florida is number one, Top 5 influencers when selecting
a destination – price-convenient flight options-weather-travel reviews-safety.

2. Zika’s impact on Florida Tourism – 76% of American travels said it will not affect their Florida
travel plans.

3. Emotionally powerful brands are 25% story and 75% experience. Anticipation>interaction. More
pleasure in leading up to an event (shopping, objects, vacation, new house, etc.) reward center
of the brain. Tease your target audience and build excitement for planning a vacation. Tempt
your target audience with discounts, specials, free giveaways. This leads to
Interaction<afterglow. “Memories are all we get to keep from our experience in living” People
hold onto the last thing remembered, which is how the brain works. People remember the peak
of their vacation and the end of their vacation…so the message is the End an experience strong.

How do you plan to implement what you learn into the organization?  
Implement a better understanding of domestic and international travel when it comes to Zika virus 
concerns. Make sure all information on Zika virus and any other future economic issues like terrorism, 
global events, and oil spills, weather events etc. is correct to the public and keep the media in check of 
correct information. Keep our brand powerful and emotionally connected to our target markets, build 
excitement for our brand, and build the experience into a final lasting memory.  



Sept. 11-13 – DMAI Visitor Services Summit 
Attended: Julie Morgan 
Purpose of Class/meetings: Gather with similar peers from destinations large and small, and leading 
voices in customer service and interactive technology to discuss how to best engage travelers in a 
modern world.  
Overview of Class: Visitor Centers and Services – Challenges, Opportunities and New Directions. Hiring, 
training and retaining your destination expert. 
Take-away from class (3):  

1. Understanding social media, best practices for my destination.
2. Understanding today’s technology market.
3. Understanding the digital age and how to increase foot traffic into the VIC.

How do you plan to implement what you learn into the organization?  
The Key components in making effective impressions to our incoming visitors and how to better engage 
them to utilize our VIC.  
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Tourist Development Tax Collections 

Month FY 2015/2016 
% Increase 

over 
Previous 

Year 

FY 2014/2015 
% Increase 

over 
Previous 

Year 

% Increase 
Factoring 

Tax 
Increase* 

FY 2013/2014 FY 2012/2013 FY 2011/2012 

October $142,138.32 46% $97,214.84 32% 5% $73,729.47 $62,516.12 $59,187.55 

November $79,679.58 24% $64,186.85 41% 13% $45,433.05 $36,889.72 $33,684.48 

December $91,285.35 24% $73,772.83 40% 12% $52,532.99 $47,882.99 $42,511.40 

January $82,881.62 21% $68,098.32 41% 13% $48,158.67 $39,994.91 $38,107.55 

February $81,900.47 50% 20% $54,788.21 $45,631.06 $46,834.49 

March $146,466.20 29% 4% $113,189.46 $106,740.68 $97,226.91 

April $166,558.88 54% 23% $108,299.67 $88,199.25 $87,299.95 

May $233,267.00 43% 14% $163,083.82 $135,553.60 $117,911.92 

June $365,614.97 23% -- $298,151.37 $206,554.31 $210,308.56 

July $426,550.96 -.2% -- $427,576.09 $336,505.21 $260,968.08 

August $276,548.21 21% -- $228,503.53 $137,408.36 $119,152.15 

September $175,174.33 14% -- $152,995.15 $89,446.44 $77,283.38 

Fiscal Year 
Total $2,175,353.95 23% 

-- 
$1,766,401.78 $1,333,322.65 $1,190,476.42 

*In June 2014, a one percent bed tax increase for beach renourishment began, from 4 percent to 5 percent.

$93,197.32 14%

$176,356.73 20%

$181,378.57 8%

$229,637.13 -1.56%

$407,618.11 11%

$439,099.50 3%

$288,137.82 4%



 

 

 

Item 10



 

DMO PROZ Planning Session Schedule 

 

North End Stakeholders:  

8:30 a.m. – 11:00 a.m. on October 11, 2016 at the Economic Development Office, 

6491 Caroline St. Suite 4, Milton, FL 32570 

 

South End Stakeholders:  

1:30 p.m. – 4:00 p.m. on October 11, 2016 at the Navarre Visitor Information Center, 

8543 Navarre Parkway, Navarre FL 32566 

 

Tourist Development Council Board of Directors: 

9:00 a.m. – 4:00 p.m. on October 12, 2016 at the Navarre Visitor Information Center, 

8543 Navarre Parkway, Navarre FL 32566 
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Tourist Development Meetings – FY 2016/17 

ALL MEETINGS BEGIN AT 8:30 a.m. 

 

 

Monday, October 3, 2016 – Committee Meeting    Navarre Visitor Center               
Thursday, October 6, 2016 – TDC Board Meeting   Tiger Point Community Center   
 
 
Monday, November 28, 2016 – Committee Meeting   Navarre Visitor Center               
Thursday, December 1, 2016 – TDC Board Meeting   Tiger Point Community Center 
 
 
Monday, January 30, 2017 – Committee Meeting   SRC Economic Development          
Thursday, February 2, 2017 – TDC Board Meeting               County Admin Center Board Room 
 
 
Monday, April 3, 2017 – Committee Meeting   SRC Economic Development           
Thursday, April 6, 2017 – TDC Board Meeting    County Admin Center Board Room 
 
 
Tuesday, May 30, 2017 – Committee Meeting    SRC Economic Development           
Thursday, June 1, 2017 – TDC Board Meeting   County Admin Center Board Room 
 
 
Monday, July 31, 2017 – Committee Meeting     Navarre Visitor Center                
Thursday, August 3, 2017 – TDC Board Meeting     Tiger Point Community Center 
 

Location Addresses 

Navarre Visitor Center, 8543 Navarre Parkway, Navarre FL. 32566 
Tiger Point Community Center, 1370 Tiger Park Lane, Gulf Breeze FL. 32563 
SRC Economic Development Office, 6491 Caroline Street, Milton FL. 32570 
County Administrative Center Board Room, 6495 Caroline Street, Milton FL. 32570 
 

Please note: Beginning October 2016, all TDC meetings will be every other month.  TDC Board Meetings 
will be on the first Thursday of every other month.  The Committee Meetings will be on the Monday 
preceding the Board meeting.  We will send out notification when changes are made to the schedule. 


	Memo - Info only - Navarre Beach renourishment survey
	Beach Survey Graphs - Supporting docs USE THIS ONE
	Location Addresses



